>
Zz




o L gnN
O KEINKEINGR h INREB ] L OO« Nadl KENG K J KEKNIGHTRE MSTE GKaNES Wi

e SNI SN

~

j Nt heNIT ENT I N&n

~

ENKI AhT NLAE] 7 ET r
NHijNI TNEI NGNENKOKNLT AT LT nT ERKE&AQT B
hjéGlNNPInNE]NrEﬁﬁ&mm@@mmiéﬁFMR
| oINEHeNTNEH ENKI Nenj] Ok NT I ATEKKJOGnNhT E
ONIT Nj h ©ONT & K NN JIKKSIN énir GeS N oe] R B nd o8lT K

hel jorTnTl AROLSNT AEENT | Ne EN&JI KK §
NT I NeAj LONnT I AT EKKJ BINE EgNDJi mINIGE] rg 11 1a)C
I N256BO0 I, a.I 9EOG\Er N BNBREI KO n RT ONk nj 6 EIl J T

in] KNLEéedQo:r RrlF LKNIJLKONEeéeil NJKOE
K] KN nET QE&E§Ol j nNES| RT KAOEI KNI OKE& g
I IOKNLIJn el NI KAT ) Nhgl Y

' [T« Oy -

-

n
n
N

O [T = & [TK

o -

0000000000000 O0OO0O0 000 O VODNDIODNDENDIO O O
L SNG MM MEpPNKA]

D¢



XN TTOX T OC M OOy = (-
O * Z <X

oz 0

- U
™= M 2 M-Z O/ X -Z
=z @ T s RE T

SN

n G

BN G NEB\NIGENOY | KE NN K 05§ & 6 HKNH
I6EKN TRION & 1 ]

N ENKI NgGNENK

NEMNIKKCM BT KITT NT Ng NENK

AT NOk Nj KENT T NTJj NEK
DROJOE6 BGNKEMNKI

Kfi KNBNNNGNENK

NIT NI NGgNENK

=X



6 KNr F EOENK1I fih
Sl AT kAL
HOI oF & &lrerN|KpKET|

CCCCCCCCCCCeeeeeeeeeec

14

kK AEENKOKNOITnj K

ENKIi AhT NLIKKTT NhONT ENT I Nénj &l ET 1
FEEQEKE OLNJNKT T KK nisd] HmERiJINg m BNNIK j ik |
TTATEKKIGNTr ES] RT EKkeELSNEAGI Arénty oe
JALAE] ijN1 61 Aj] Ei F & ENK|] KATTAl Ttk
&Kesearch andbpeestiR&H) | RT ENT [ N &(imjovatitnk &g @XaNih M| I¢
gnventidn)S NEI 66 ENhj kj K NTT Ar JaT T i NITnleél
E EKNT I TINénj] OJRNENK| GNT AT NGTEELGEKIT
gnJ gl 061 Nrt LKONEel NJKOOGEr Jn &l KO| Of
I E€QEKOlI KR gnJd gl & ©6IJARENKI AhT NT nl ol
T SN| PGGN| KNh NG T§TOIE OUHESE ASHEN NEEN&r R OONEEKNK]
el NJLSNenGOk NIJneéel NIJFnl T cel AlLTGEEI NSEND
| KN] nET QQE§GOEI I Kk NET k NJ LARRIDIKEANE & KNNEJAT] KO
El ENKI N&Hil] nCB INNJesnkf K iNTIKn EJ 1§ O

ENEI Kk NEENKOKkNOTIT nek NE E @& FRKDOK KM
ENKFFEOT T ERAEDD N B aEKNIKK (ROKSETN | Fdi] HeH |1 STk § Nk
Ok NIt nhT NLAE] jNNRENDDOKENBIAINKT ESNE k
hSNOT NT ENKI Nénj] Er eslr INNEAT LNLT KQEl
| nTTn] KNLEéQGSeéKEENK

[§10Nr I & ednél NIJKOBOeél NJoé&eNE&Ee OEl

010Ny I & 6] KNIhNf §TEE ENEENORPEGK NI

11007  LNnESBLKNIE 6JAENKLKBNEL KKeé (q

2610Nr I 6) vh6l ENLE ENKOKEG| kinrjl oK
i OBKAT | NhglT 6éKEENK

L S NO I EIoNER BN kirkfH N



~

jOeoeeNKniJ KE
e ANe NKj qOJ Tl NI

o Il
ﬁ)
O(
X
SR o 2«
g
| é
=
3
N
@

oz
D¢ St
CD —
Z S
“A-Z
S D¢
— =
=y

Oc.2xX Oc¢ O«
(Mc¢ o (D¢ (D¢
Qg DO
Zoz-Z
AN ORZE7
- T 5 35
—\—  — —
_%(-Z M [TIe



KmPd JT NI N§ NI
O KBINK-INGD R N B ] L Ol Nadl remmmmi&i&amcy NES N 1
ESNTI T hiEAKIOGNIKNEGENEKN K
OKNr I EOEINKK KM E NKE®]G D INK &G Ak ORI &l 6 Kl
IﬁlerﬁLTh'HmM®4OJmﬂNejO|,L
HOI o & GlferN|K@ KEINOGWERIREN NNT OO NT § No é1
5 .o cccccccccccccccccccccccc
830900, «KET NOT Ajf I
9.009.15 , O 1 NT id ] hENI
i 0egnl ] LNLT KNENK] qOhK, O8 NKN
i O SNOT NENKT SNAHBEN&GR P AHHNT
9.1510.30, OT7 K K] WENIKA Indi @ INE N KK NKIEY P | K N
6hji 06gnl ] LNLTKN&NK] qOhK, OLN
i 06egni j é fHanah dd Busheds RelvadprReht
JI NI NT] NkA] ol é61 6k] nKNgJE
10.300.46, Ot "EKAYT ] KNT NT F NI NKi nNE
10.481.30, OF K K] VKNG AifE\Ed-@&Aael kWi O Né nj
6hijl NENK] QOh K, OEk|I h NOG6gnj Kl n
FNENKT ) KNe&tSUN IKNNE NNITKN §) NEENNKE &
JI NI NT] NkA]j ol é61 6k] nKNgJE
11.302.00, O | T ¢ @RASAET NJ

I N] 6T nOOESNIT hENKFNEIJAENKOG| kirjl



6 KN KN f INR B | L O nd K
O INEKL] KNNKEFGTRERANNKKI I NA h T NENT | Weénj

NISWaJun
VIUSDBFUIONSSY
ntsus:lausu

WFA.QS.AStYMN 5S_NS'IU
W¥28AtuUGAUIAILIDUEAGIU

HUMAN AND BUSINESS DEVELOPMENT
ATU:USKISSSAD unSnendeinaluladsiwsuvnascy

Research

N novnuwauunde
Uaoanena:asioassA
THAI MEDIA FUND

A rhos

dninaulsznudeau




- NS o LKGPIT NILNGN
o KN KNER IR ] L O @ W Nd KEN KT JKERNIRET B HBCE KIEB i

ri1umoh:')'ga=Is
DINKOUDU

miuviuddguov
ISHaA19TUOVDU
uAatuwnans

uciluignunluls



~ o o ~ ~

O KENKEINER N B | L O W Nad KENG Ki J KEKNIEET B MSCE gk

anurou:
e [uviuRyoliuMswauunnquitki @
ucivIaNIsSNQao vIBVIUDSY
e WuudAQBLIBIMSABUSDU WhTDeNn
walidnmsus:gnatstulanoso

AD2EVROUD:

* "LUDAQIBVUSETYIUDVMSUSKIS
pvANsiugnddna”

* "LUUDADLIBVATIOMAASUDD

. . woanssugusinatuaaianludns

\21“339[”\)"““& wyvoau"

nludnmsnaaau * "MsWauuINquUMSISEUSILUUD VA

soudmSumsAnunadstry”

anurou:

e Quoundnudoviau a Tasluladyu
UKL

¢ S1As1:KUUKIIAA ualudmuu:unso
wusmvuiluAgaou

G228 VHIUD:

"= — —I . —
¢ "UodundowaciondIuwowaldouov
anAmcdadumauinAusinaiu

Js:nAlng”
e "msfAnuniwnanssunmsislsiBeaitide
\)_1u55918\)nquﬁ udLUNANUTUS:AURAUANLN”
AluidnIsnaasu * "mssSusuporusSIinAndcduUsSUAFUM

posSununtuds:tnAlng”




o o oL I NING
6 KB KHiNER fh INR B ] L O @k Nidl KENG KI J KEKRIER G KSCE GKNES ¥

anuou:
e vuAiudayaduduuIN udlidde
asUALhTUTSTGos0
e Wuandua:ms3iAs1KUpya uclu
awsaBouTyvAUMSIEIUDEY

CAD2E1VROUD:
¢ "ms3iAsiALUDTUULIASUZND NS ULV
10 Unruw: yuudodoana”
* "wans:nuyovdoddnadomsiSuus
= i e vouUNANWY: MIS3LASIKUDYALEY
VIUSIUNS .

~ - Jsuiau”

vayavnualud . . e P
- g * "msAnuIMSIBNMuUDLIYSUlUTsIBY
yodasUisodjua

auldgWIuNIs3tAS1:KUDADIL"

anuru:

o MIWDGWUWIUDISESIBIMSS:AUFD
TasluautomsuhUlgosL

* IBMUIMO3BINSAEN MikAU
meuaniuawsadhavld

aaehvRdUD:

* "mswaunsduuululoaldodiaviie
mMamsaduudldusimAulastdUoyoun
Us:QudLdvosug”

* "MsSWSYULRYULUDNMOMISILASIKAN
duwusuovdoyarnarwoaluusunuov

viusSonijoiiu
msawuwuclu IAsygMaasidoUsuncy’

waulovnu * "MSaSIVUUUDIADOWAIOUDVDVANS
n1nssﬁan§a§'\)nu WiuNsauLudAQIBLANYNY:=INEN”




“ o x o . s~ ~ L s~

anurcu: 73
= TS = - - . -.“!g/
e VIuNaS VAULUUKSDUUDAQ 1aluD
mswauunlufivdutdoiuoso
e lUdlulaassioksSanagnsmsuoong
aaxa

~ e A2281VHRIUD:
L — ¢ "MSWCUUNUDUWALASUIWDBIUIKAD
UKIVIUSDY

L ™

inuasnsinstunisdamswasu”
‘YU’
u * "MSWUUKUgUAEI8dauLan

U

e (udludnisnaaoauaalq)

e ponadn” (ualudnmswaatdowicise)
vVILYINWAIWIN e "s:yu Al dmsSusoestodalsAlun
5 NaanUNAUUUU roOwuNMwogisaun” (ualuoms
ualuioniscagoa $oubonulsowenuia)

BR




O KBTI K INER fh

asvwasudu

viuddudu
Naanoun
UAUsd
sau

tnscnaomsmuaauu"
dorotaviussy TasisuDINADIL
davmsuavaaransu TUlEISULIN

wudAQUDLUN3YY

Define Research Positionin
0 Identify Demand @ Ressarch | m;?a ot

Kmd 3T NI
L Ond« Nndl IGNQKJIEMFETEEIM@(

K% vt 2t
i

e

=
BBk
—>

Solution
Aaso
Wans:nu

({1

n3v

Market-Oriented
Research Design

ﬁ‘tuuaawsna!ns’ viuSSoio:asionans:nuo:ls?
Ivhan STP (Segmentatlon wumsasio Value Proposition 30358
Targeting, Positioning) uav SIS aaHiiaules

msaaia vgde muruanautdh

AUIBUDVVIUDDY



LKmP IT NI N

6 KEIN KEINER i INR BB ] 1 O @ Wl Ni&l KENG KT J KEKIBE B KSCE KN

MORD Canvas

tnsostdnadwsowussol Aawsdipurihgsio
1. tnsfia ‘gnfin’ yavWSSBAM (s> KubsvLSy JoAu) fhAuaso ‘waaftun/anug tasdoau
(Target Audience) ngu 1 ngutinu AdoomsiAsApAUBIEIBUIANUSS® ua:

) . ~ - - 3 - - —
agun 2 nguidus:Tesd tAsADAUDELDUTAWaIUSDE

UnumAuriosoAnauithkune Aoon Pain Points
2. Urymidovunifoo:ls L - . o
R “': World Problem) uDVAUIDDADD:(S KéaUrumAgolulasumsudily
eal-vworl robliem == . - - .
(31tAs:Hno 2 nau) S1AS1RND 2 nau

3. viuSSeudvarnutdudevls
(Research Solution & Value Proposition)

Wnanwaaws

vuSSsupvAuaINsOuiUngmtoenols e e ., .
: 0IU3DBUMIA 'anm’ vavAnulds:ls

4. iaowdoomstumussetoSonialu duusldua>iwdoomsiuanaiaxiadonu wavayauusldunaia JsyalBoanad
(Market Validation) nsolu? néadunmunildoociu
5. waswdukadonussenldldoso asuilluroveidatou t6radn 3P: Problem — People —
(Final Research Topic) ua:ianemwlumsuiiuls Practicality

HRINUNISINGY

BOUANUIIY

“msWeauurciuwuu Coaching card fizsuadrsnszuauns
AQLTIUIONTFTUANRTUAISAG LUDIRUTINTAAE
(Content Marketing)”

YONW/ bRAINY

nuWandnunwlumsrnuidivussornsdsulus 2565
293 AdnNuldansinsasnsaandnm Inenenaas 3y
HATUIANTTY

DC O r
CREATOR
)
;

udszaunas

10



1. tasfio ‘anf’ vavvuSdentu (Target Audience)

2. Urumiidovudfoa:ds
(Real-World Problem)

3. viuSduuavAniduDENVTS
(Research Solution & Value Proposition)

4. iawdsvmstumussuiiosungaly
(Market Validation)

5. WasulurdoviusSontsTaoso

(Final Research Topic)

11



dvBios aounusuasBSuaiUEY
o ; Line : UA.0SASIUYT 350US0
> ns : 062-1562415

WFA.QS.ASTUON SSUSIB
wduatuudaugnNuluEadu

HUMAN AND BUSINESS DEVELOPMENT
ATUUSKISSSAD uKIdnenduinalulagdsisuvnastyus

062-156-2415

Sirinya_w@rmutt.ac.th

\
\

o

SIMWIAY

4,500.-

9INsIMUNG 6,550 un

synadmsumuiriabu

PPT

Power Point 1orfiiiuavoy

PPT yas1 2,500
\

dgoufdvaumsa B

aouldviumsaesy ooulatidu
Zoom n\cctlng
xxy

wsouTRAMUSnLIMSaInuana:
UDS(\II‘IUﬂ

7nnsunus1u:)mnmuacu

LKmPIT NI
KEN K7 3 KEKNIBETEE HIXE o<

e

12

( Z¢
El(@)

=z



SO i . LEKmPIT NI NGNI
O KEINKINGG A TINRE ] L Ond ki K& KENG K1 J KEKIBETTE HSE GKANES i |

60F ELNK| KNEGKERN K KKI FAEKi EHEDNERNEG [ & (
YIULVAVDINISG LY
Juguszhivg (Al)
281491385 55UNINT5IY

. uINIUAUGAIMIURN I L
. nimAnsduwinsiy Al lunsias

msiy Al 'rlumi’ri“ﬁa“m%oqmmw

laslaidritenaasusssa

13



! e LKMPIT NI NG

6 KBTI K iNER fh INB BB ] L O @ K Nl KENK] KT J KEKIGHEG HICE G NES

n15lEUsyeyUsEheg (A1) 98198938555UN19N153Y

unti

Dyeyrisziieg (Artificial Intelligence: A Ihdaniiumumddnlunmni

Fiulumainwarsarunden fauﬁnﬁimwﬂm_mmﬂwqj nasvensel

uwlimddns lsuimshadsuunauuasisaumadnng

adnlsfimm n1sld Al lunisidedaldifmlssdufiwalsssuidadiasan

adsaursy weliiuladmeifedmebaiulundnausTauuazay

— donsemadninys unaruibjadumsdusvauavaansld Al Tuns
388 v fiRmnzaudmivdndde uasdamvszTeiduiudas

fenaniedesiulywifiwslssm

YAULVAVBINIS LY Al TunN15398

NS IATITRTaNaLarn sIwmiiastoy

- v

(Data Analysis & Mining)
Al snsadasuinidulumsiantideyavuialvng (Big Data)
Fnssiuualiy uazsryanudniudiidudou Juduusslond

adntidammitidsmedaumand Inurmaaiguam uas
- . o - »
mmanidoya adlsiny deiintirsrsaauarugniasvas

danaivuuazunasiinvastoyan Al 14

14



O KB\ K iNER fh

5 oo LKmMPIT NINGN
RE ] L Ol W Kid KENG KI JKEKBE BB G ANES )

YAULVAVBINIS LY Al Tun15398

AMSARILILULTIaa W anensal

(Predictive Modeling)

Al sunsalflumsinuuuuasuiemanisainginsamia
wulifuvasusiingmsaling q Wy mamensalanmiAasegia
wiauwltuvaslsaszuin 1inidudadldisnisnsvaauniy
wiud1vasuuuiiant uarudnidsseninedanaiivitonaiintu

nnyadayaiiliauna

YDULVAVDINS LY Al TuN15798

v

NN5UBMADATUNTSLTBULATASIVEDULONENS

(Assisted Writing & Proofreading)

Al 19U ChatGPT w38 Grammarly aw1satasunisulunis
$aguuvuienans Uiuupmmdanureailon uazasvaey
Tawnsad adrlsinu dinddudamanidsanisld Al Tusnuusil
awnaliAalgwidwudvaniviamsaziinelussamiivinms

L “‘ x .
wu mahdamuiiaiituinidiaslinessuanugnies

15



O KB\ K iNER fh

5 oo LKmMPIT NINGN
RE ] L Ol W Kid KENG KI JKEKBE BB G ANES )

YAULVAVBINIS LY Al Tun15398

nsduATLazasUunANIvINIg

(Literature Review Summarization)

Al sunsagaslumsfumuaragudeyasnenarmisivinig

o N v o o -
nunnlfedeinda uadesszinsyisdaantsdsdigniia

e - ‘ o .
warnmsialawianmuatulasliinaun

YDULVAVDINS LY Al TuN15798

v

M3aiuUINasMAasILaTINassanuNIal

(Experimental Simulation)
Tusmvrinemaniuazianssuaans Al awnsadasaing
wureswasdtassanumsaiifenaseuauuigiu adelsini
nslé Al asagneldnsasaeseuiidusimieiuilaimadng

AlFaursaaiuriemeinemansld

16



6 KB KNG IR B ] 1 O @ W Knd KENK KT J KEKN I MSE GKANES ¥

QL o Qs

uwINWUNUAE N

Twn5 1

=

uwInvlfuadmsunnlvalunisly Al

haBaumis L
windimiild Al TumsapiwlesFailewn dnid
Fasrryumdefaruodayalgnfaseamidn
Plnsvamsaniialamrsiing

Anifufasweaeuigadouat o Hddasdd
prdanadeaTaniniafonaanana i Tandea
SR AT L ATH Y AL LU A TE B

Hauaatandun

armliHalalunals Al
An¥dmarnilausadwiman i irald Al
Tunszumemduludmla wasIzyh Al
Bumwrmadulalun e rieiuas

nidrrrracfarc Tl Al afafowfilung
dnan mlaaciiateimianunas e uachosd
wwsm s fsnrednaandoyalanlaiisla

Al pvaFudlawiiaSaamamld dadu
infindasfirinresaufayaf Al Gusue
uansﬁumﬁuuﬁuunﬁaﬁhgaﬁﬁ‘l|ii|ﬁ|‘1

.famﬂ:u'i’aﬁa

17



nsfiAneUsyninmsily Al

lun1s29Y

= = o
Al uazn1suaLtUandaya
e a e
- 4 finstinunidely Al lumsasetona
- P i =
ﬂﬁmaﬂﬁﬂ'ﬂ 1: Feslaslainisasiedaunmansas
i Lo LS -ctq
aanaiﬁtﬂﬂﬂaaqﬂﬂumﬂam
e ' I " " [
@rathaimw N5 Ly Al \WaATILA
L ™ n‘-:t (" 0 s =y
IJE)Edﬂﬂﬂl.ﬁ‘a"]:ﬁﬂa'lﬂ‘ﬂlﬁ“!.lﬂ?dﬂil‘iﬂ
Tunsansmadsanaaas naluing
™ = "
ﬁanammmnuaawgﬂﬁawaa

o
HAaND

18



- K N
O KENKINGD fh INR B | L Ond® « Nadl KENG K J KEKN G MSAE GKaNES i

3l Al lwnszadian
Taglsisiinisasiagan

. - =
wndanwszaulSananauniely
d =
Al thathadswunalavulaslala
L :ll ] =
aTvdauBayan Al inanadiana
.~ & ¥ &
anAsInsala uazdiunaann
Anan lunsanslasladnisnuniw

ey ' = s
tHaWIadIdazIada dﬂ H ﬂi’“'l"l"iﬂ"l ¥
w P s =
Agdnanunalnaldaddainya E An

-
WldnalaINAIIALARDW

A0 lwaanasNNvas Al

mssaRgnuMsewunls Al n
m‘ni'nn‘:aaé'ﬁﬁ'ﬁ'i WU aanaIna
anAMIINALAIZaIN® Lﬁamnqn
i'agm"'l Al'lrlunsiausduwalia
Lﬁané'aﬁhﬁﬂnmiuﬂ'imn'imww
domaliinanisifanugian ladu
5954

19



msaftayadumunldednlaalifims

AunTentase

wn39uld Al 1in ChatGPT wiaa3asilaaths
faANNaa WA lwmInaaundunisnhiBain
vasgd itaa Ingdoildimsdunsalade
ﬁ'una:ui":athaﬂlﬁmim ud lwananiuade
ud lifnsdunwalaSanain aga'ﬂ a1
ﬁmm_r naanuuy T nannﬁ'mﬁ'uiaqﬂﬁ
inidudasmsatoniia adumsiaden
fayauasiavissTslunside

ms1% Content Analysis iudasaitlaildan
Anunasfiuiade

wndzanls Al uwnsidayatanrauein
msdunmualfiaieinesnlasaudassnen
unasilainfafa sninliensiiiam
{Content Analysis) i Bandarszifui
auARw aai.ﬂﬁﬂmmi'mnﬁ Taalaila

@8 U, agaﬂ uﬁﬁammﬂﬁi’m_mﬂ \igada

20



msdiunlaswuiunuasdaxaiidowd Al
o lilduaansaadions

wninaaaly Al ﬁﬂmﬁ'ﬁ'm_mﬂ andnaulag

L L ™) L 5 L =) e
mnnuaumﬁa'lnﬂaanEnwnunnnﬁgmnaa
ARLEY LTW MIAARaTaANuaNMEN nsau
ﬁﬂqﬂﬁﬁhuﬁu u?amnﬂsnmi'n;m aari'lﬁ'
o d o ﬁu oo W
taual a'lnanum&uquum WNIVHABINTS

m3lE Al lumsafedayaiBoussoenia
nnanssnvasdidayalaslifinangmas

wnspanls Al iadiswussmeionganssa
wiaanuAaingasnadmihvang iw ns

Lo [ e
afunsidnslasuisaiunganssuvas
dusTna msafaumawnilunisdunisali
linaifadivess wiamsaiedayaiioanu
szaunsolvasuaaatiia lffunangmin
msasluaids

21



6 KEN KN i TNR B ] L O @ W Nndl KERK] KT I KEKIBEFTTRG KSCE GKENES ¥

NSIANEIN LAY

ﬂ"l"ﬂ?? Al 1“ﬂ"|'5'ﬁ"l mslE Al Frml5unlfsunadnsnains

e - Annsitayafia i iuassagw
FVULBIA AN
q - w o e [
Taglagrss wndpanls Al lumstsimnsidaya wiu
AL LNATWRIN nmsafuldalumsiansitasadiannmi
anbiuudsliasiannasnsnassms nians
5 AlfiaiRanianzfannama Sai
anvauwutaailvaminidy lavaziasayah

=1
VIUDITN

e o = EE-L
ﬂﬁuﬂﬂﬁua““ﬁﬁ“ﬂﬂl"ﬁl

= vinulunuznisunssisssauluniside Asemassy

-

afradlvdsusIumen1 3 uasABImMSITYUUIMSU]
Mudstenrrssiunatissiuligmidusissssudefingld Al dasluniniy
338 Tae iz ueunissun 2000 M wiaunensdredamuguuy APAT
- Wendadunidnuidulownfisd

- Wignfaadransdle Al daslumniidedmunmitlidmiebalessly
MEase WuaindagansdunwaliBednlasLifimsdunvalals uanh
mﬁmndﬁagﬂnu Content Analysis usfimsfmununmaiiows
Tﬁuh’;uqtﬁla'hﬂﬁﬁaa'{\Jq'\u’iivn'mn'nun'a: INTUDIRULDY

: -
- » - ¢

22



5 } LKmPJIT NI N

o . g N
O KEBINKEINER fh INR B | L OO0 d Nnd KENG KI J KEKNIEETERE K GKANES N |

‘R
\“\-J

*

THANK YOU

vaauy A LiuaERITIoMIENE uresnlinninuaasligadmaudaTesauAMuDNAaIIaMEMISNEIiuAwEs

23



_ o LKmPIT NI Ng |
O KBTI K- INGh fh 1 |

N
G\ KN RE] L Ord K K&l KENG KT J KERUEHEG HIE KNS I

Uszan

HY28A1EN319138 A3.AYYT Y

e

UszARauan

Foruwana (MMilng) BRI AR
< ar .. -

fa/uuaEng (TN ) SR WIEQOOIAER e
Tu /deu /Ui 1amen 253181936

. Lo | = W
naglagluawsofinnala)

= i = = = = v w =
LU 33/5 vy d Fvauniudn Sunadias fminasdiang 24000

= s a
anuiitnutagiu
AL HYaemanTIne (05.) / disanud/ danheudaruiludadiiy Human

a0/ ARSI, A AN AL MBS TMARRRYE e

Viog 39 My 1 ouuisda - uasuaen Suaeasvo sunatys Jwmiagusid
12110

Tnsdni 0621562415,

E-mail: sirinva wigrmutt ac th

#1179 UNTIngnde
2560 Usm ANTITININAILIBARNTLAZANTIRATS L.
. UMTINEEEY TN
AUTTOUT VB
2556 UsY uimsgshiaunitiudia ..
e o . uinendeysm
dmiuguimssedug
2554 mu a1msinms e minensinged WTiede i) euaiund
amammsaudarududedtu Human and Business Development
pinia ainundumveluladsouwmadoyd wih 1

24



_ o . LKkmPJIT NING
O KEINKINGG i INRE ] L Ond ki Nnd KENG K1 J KEKIBETT HSTE G aNES

(o]

%(“Z

Fowhma AN
flumu 2566 - Tagliu AuzuinIsgIie irimedowalulaissy  fieruufnudamudu
uIRadyys \@AfY Human and
Business developrent
funmau 2564 - Uagliu ANEUIMISEINY imTivendowaluladssy  91919d
VaRadyys
fiugen - wgadneu 2564 Inendemdvemand tingrdeysn Fnnsiamigudiann
auTInugninenTyud
ey - wAIneY 2564 Anendamndtemand ummivedeysm HUEAIART1915E
U 2556- wweu 2564 Iendewidvemand tinedeysn 819158
U 2554 - 2556 UEn eawmeFiame (Usawelne) d1dn  grouaudunuvailasingg

6. HAMUIAE

Sirinya Wiroonrath, Kanakarn Phanniphong, Surmalee Somnuk, Khahan Na-nan (2024) Impact of
Leader Support on Open Innovation: The Mediating Role of Organizational
Culture, Intellectual Property, and Collaboration

Chen Xianyang, Sirinya Wirconrath (2024) Research on the Problems and Countermeasures of
Multi-Campus Property Management inUniversities -Taking Nanchang University

asanExample. Tuijin Jishu/Journal of Propulsion Technology. ISSN: 1001-4055.
Vol.45 No.3 (2024)

Xiangdong Kong and Sirinya Wiroonrath (2024) Scale Development of Sustainable Tourism
Development from The Perspective of Total Quality Management. Creative
Business and Sustainability Journal (CBSJ)
Vol.dé No.2 July - December 2024, pp.1-24

Xiangdong Kong, Sirinya Wiroonrath (2024) The Impact Of Total Quality Management On
Sustainable Tourism Development In The Chengdu-Chengging Urban
Agelomeration. Educational Administration: Theory and Practice 2024, 30(5),
4431-4494 |1S5N: 2148-2403

Theerawat Hungsapruek, Kulwadee Lim-u-sanno, Sirinya Wirunrat, Banpot Wirconratch. (2023).
The MNeed for Medical Service of the Elderly and Pre-elderly in Songkhla
Province. Journal for ReAttach Therapy and Developmental Diversities, 6(ds),
233-243. (Scopus)

Hungsapruek, T., Lim-u-sanno, K. wiroonrath, 5., Wiroonrateh, B. and Nualmak, J. (2022). Support
Personnel In The Period Of University Downturn: What are the preferred
Qualifications for income earning. Journal of positive school psychology, 6(5),
3736-3745, (Scopus)
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Kulwadee Lim-u-sanno, Sirinya Wiroonrath, and Banpot Wirconratch (2021) The Effects
of Firm Performance and Earnings Management on Executive Compensation of
Thailand Listed Company. Indian Journal of Economics and Business Vol. 20 No. 4 ,57-
68
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Nongyai, P. & wirconrath, 5. (2019). Guidelines for using marketing mix and social media
rmarketing of small online businesses: A case study of fashion products in the EEC
region. Journal of Global Business Review, 21(2), 23-39.
(msarmainmslugiudoyassdumi Thai Joumal Citation Index (TCI) Agui 2)

Rodkaew, P. & Wiroonrath, 5. (2019). Business competitiveness for Thai whey protein
supplement products of the whey protein business in Chonburi. Journal of Global
Business Review, 21(2), 6-22.

(msarmainmslugiudoyassdumi Thai Joumal Citation Index (TCI) Agui 2)
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sz 900,000 U

8.1 Jv1duuun U3
8.2 I sdamminensinwd I
8.3 91 msdansilauanusolaawiuiaznisdanisminewywdadell 5
8.4 331 msdansnineuywdsziulan U3
8.5 391 msnandanagns \IE
8.6 391 amwghi 15
8.7 311 mydananinensuywd 0
8.8 331 msdnnsnagnslugsivedieli Ui
8.9 391 nsdanisnagninisuimsninensuywd Weyayln
8.10 31 gafeszwilssve 3
8.11 791 iATNgAARTaNmA 0
8.12 51 tydnmsiuiou U3
8.13 %1 e-commerce U3
8.14 1 Ugmifivmwananudsznaunis U3
8.15 391 MsganuuummAnLaziaiuai e innTsIMIINsians 3
8.16 711 WIANTIUNTUIMITINWU N NUAETL IR DY IE

9. UszaunsalitBnmnlasanas
9.1 lasaimsiuriiamiuanuise (Competency Development Project)
9.2 iﬂiqm'ﬁww‘%m‘man‘nwﬁﬂ'ﬁm (Performance Management System — PMS)
9.3 TassnimuszuuuIMIIHasNAILNe3ANT (Organization Development — OD)
9.4 lasaimsmeszuulasiainedns lasainiufouuasssuuuimminensuyud

(Organizing and Human Resource Management)

9.5 TAsaNINMUANAEMENNIGINY (Business Strategy)
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9.6 Iﬁ'sqm'smwuﬂmmﬂuaawsmqqmﬂ (Balance Scorecard & KPI)
9.7 lasamsdmiszuunmeiaiuiyaaing (Training Road Map, Career Development)
9.8 T.ﬁmm'ﬁﬁwmt}’u%m‘s (Management Development Program = MDP, Talent Management

10.1 m%ua%’wm'mjm (Leadership Development)

10.2 t".jm alndld4 (Leader as Coach)

10.3 vinwzmslAw (Coaching & Positive Feedback)

10.4 Agile Mindset & Growth Mindset

10.5 PMS = Performance Managernent Systemns & Performance Appraisal
10.6 WALIANTIIAY Balanced Scorecard & KPls

10.7 HR for Non HR , People Management

10.8 vinwemsifiutwieuiia (Supervisory Skills)

10.9 mavaninesnam ey (Team Building by Walk Rally & other activities)
10.10 m’:u%m‘m%'wmnmqﬂé (Human Resources Management & Strategy)
10.11 msvdmimsinausuuaziannming nsuywe (HRD Strategy)

10.12 waflamsiearsetiafiusz@nBam (Effective Communication Skill)
10.13 msujiAmudsnan wivdnuimsadelvl (Proactive Management)
10.14 mathivensioon®n (Train The Trainer)

10.15 mefiansuitlgmuaznsdndula (Problem Solving & Decision Making)
10.16 MIaiAmuENTLAB8ANS (Employee Engagement)

10.17 "Ef‘ml,i'fluqﬂmgnﬁumu (Good Work & Good Life) waz EQ for Success
10.18 Fainelunsvireuuasmsuiys (Psychology of Work)

10.19 maiawyadnamdmivinens

10.20 Tran the trainer

10.21 nagminIn1snain

10.22 msaanuuuruidtlvaensdosiuuunlvulan

10.23 nagninisdisuteiauevenuidalvlanwsiu

10.24 nmsl4 Al Lz Big Data lumsiamuddedwuianssy

10.25 MyuimiLasAnnunalaTINMsItsagiussdniam

10.26 n13¥11 Research Commercialization ua:ﬁwa:nu":ﬁ'aginﬁﬂ'ﬁ'm:‘iﬂ'uﬂ
10.27 madexlsaniatormindlomairinuazenamnsy
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UNANAIIEAT lUISETITIMISEAUTIA
Wity Auvana uaznqua Wesinugy (2566) wumenisuiulpaintsaniiuauyedhe
asrvasuneluvesasAntsumvugnisiliussiniswisarduida. 11sansivinis
m3dansnIAsguasieny. 5(2). wounau-dana. lfumseeuiusfiariug.
Fuaana wauysal uaznqun Wesimugy. (2566). maviesfleaiosseadaioarseluiiuil

w o ar ar

Jwiaduny3. NinTiHenedgniam, 1002), wguwaiau-danau. launsneuiu

¢

ARLALE.

«

arvutf Usegsned uaznquan WesTauge. (2566). Anudsmemsuimsnuyydlugn
fdvia. 1sanTinmaniunaluladuisgassagil, o(1), 316-327.

Chienwattanasook, K., Sukjam, S., Chadee, P., & Lekhawichit, N. (2023). 15 years of
“After You dessert café”, what makes customers repurchase: a quantitative
approach. RMUTT GLOBAL BUSINESS ACCOUNTING AND FINANCE REVIEW, 7(1),
1-10.

aAna unslsad uaznguen Wesimua. (2566). AnAMYBINISUTEENAlEN ST Td AN
sngwitiunganudidiueeissie. nsasaningin1sise: adududiadnw, 12(1),
111-125.

Poompruk, C., Boonprakom, P., Ngamsanga, S., & Chienwattanasook, K. (2023). Brand
equity and service marketing mix factors influencing consumers’ decision to
repurchase Starbucks coffee in Pathum Thani province during the post covid-
19 economic slowdown. RMUTT GLOBAL BUSINESS ACCOUNTING AND
FINANCE REVIEWY, 7(1), 44-56.

auam] 1R i vumgns warnquan Busange. (2566). Mg tnaunsuzy
ﬁautﬁﬁ]m@ﬁﬁﬂﬁ’iﬂiﬂﬂﬁﬂﬂuaQﬁﬂ'ﬁLL‘ViI\‘iﬂ'T’iEEJUiﬂ’]EJIﬁﬂ'ﬁZU’JUﬂ'ﬁﬁﬂL%Q@@ﬂLLUU.

5a15M3IANSEINA, 12(1), 162-174.
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a w f w
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nuA Wesiwugy adgan 1ad Andnwal ygla wasiediug Awdanniess. (2566). Uade
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wialatian Saviauvusil. nsansTeagmesysalans, 25(1), 13-24.
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duf Wiuwa waznguan Wosiaugy. (2566). msuseyndlissuugsiadaaiesaiasilowiu
UsedvEnmnisaliunueesasdnis. Nsasinmsantunaluladuisgassugil,
9(1), 302-315.

Siim w3AS1YA nouan WesTauay uagassadvil auenyd. (2566).  wsegilauas
anmuandenlunisviauiiidninadeussansamvesiiueu. 21sansungny,
41(3), lesunmsmausuffiusiuan.

Svin M3ASLYA waznqua Wesiaugu. (2566). mMsiwnziieudisulunalslassaing
vshunuAsnAuditinasendiledet waniusnimnunnevesfuilan
Tuwdagiude. Msasquilufirnsdinuamans, 13(1), 183-197.
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SIIAUNT LAY UINA Funinseie uazngua Wesiauae. (2566). nagnsnnsaatnly
auUndlmidmivgsinveaiiorludmiayisud. 215a153nein1sinng
W Inendesvdguasusy, 10(1), 40-54.

nquen Wesiaugy weld wuming ussdna Yayan uazeufvan indeunie, (2566). A
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fusznaunsiuemsmudiluasunesyyiuazdnedignan Smiaunusidl.
NsasudnnsTunsAnewarn1side, 7(3). lwsunismeusufifiuviuan

naun Wesiaugy 91113 a1dyna wasdvin n3ASIYR. (2565). MIARITIBNLULLEINTS
U35, Msanshaumaniuazgramnssiuinig, 5(2), 108-120. fals9u Wewnes
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REMNTINUING, 5(1), 383-395.

¥iu Wuedy warnqun Wesiauge. (2565).  nagninisnaialugaundluddiniv
fusenaumsvisaiisafaunens. Msansinmsmsamauazmsians, 9(2), 17-37.
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Satitpakeekul, P., Chothuang, C., Koranee, R., & Chienwattanasook, K. (2022). Factors
influencing consumer repurchase decision: a case study of Suki Tee Noi.
RMUTT Global Business Accounting and Finance Review (GBAFR), 6(2), 35-46.
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